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JEN SABATELLE

Senior Vice President, Communications
CBS Sports
Jennifer Sabatelle was named Executive Vice President, Communications, CBS Sports, in January 2021. She previously served as Senior Vice President, Communications since 2013 and Vice President, Communications since 2010. Sabatelle oversees all communications functions for CBS Sports. In her position, she supervises the overall media relations efforts and strategy at CBS Sports and the CBS cable property CBS Sports Network, including corporate communications, social media and the promotion of all CBS Sports’ personalities and programming.  

In February 2019, Sabatelle oversaw the year-long promotion of Super Bowl LIII featuring shows across the CBS Corporation on multiple platforms including broadcast, cable and premium television and digital leading up to exclusive game coverage of Super Bowl LIII.  In 2016, Sabatelle also oversaw the year-long promotion of the landmark Super Bowl 50 featuring shows from nine CBS divisions with week-long, around-the-clock coverage from San Francisco and the Bay Area. She also led the promotion of a comprehensive redesign of CBS Sports’ iconic logo that implemented a new on-air graphics look for CBS Sports and CBS Sports Network which debuted as part of the Network’s Super Bowl Week programming and Super Bowl 50. In addition, when CBS acquired the rights to the NFL’s new THURSDAY NIGHT FOOTBALL package in 2014, Sabatelle planned and oversaw the execution of the corporation-wide extensive media plan for the primetime property. 
Under Sabatelle’s guidance, CBS Sports and Turner Sports collaborated in 2011 on the most extensive and unprecedented media strategy for the new landmark 14-year partnership to broadcast the NCAA Division I Men’s Basketball Championship until 2024. Sabatelle directed the multimedia partnership with CBS Sports, Turner Sports and the NCAA to address the wide-ranging issues surrounding the introduction of the brand new model for the way the NCAA Tournament was presented on television with every game seen in its entirety on four channels across two networks.  
Additionally, in her role, Sabatelle oversaw and implemented the announcement and strategy of multi-year deals between CBS Sports and the PGA TOUR in 2020 keeping the network as the dominant broadcast partner, and CBS Sports and the PGA of America in 2018, keeping the PGA Championship on CBS until 2030.  
Sabatelle helped institute all social media for CBS Sports and CBS Sports Network, working closely with CBS Interactive and executives, talent and production on education, promotion, branding and breaking news on all properties.  In addition, she works closely with all the communication divisions within the CBS Corporation including CBS Entertainment, CBS News and CBS Radio to cross promote and unify press and breaking news. 
Sabatelle planned and coordinated the media strategy for the rebranding of CSTV to CBS College Sports Network in 2008 and of CBS College to CBS Sports Network in 2011.  Both successful rebranding efforts resulted in significant coverage that has contributed to the Network growth across all fronts.

In 2019, Sabatelle was named one of the Cynopsis Top Women in Sports for “Sports Centric Brands,” honoring an executive who has demonstrated an innovative approach to connecting with and engaging the sports audience.
Prior to serving as Vice President of communication, Sabatelle was Director, Communications, CBS Sports, since 2007.  In that role, she was responsible for CBS Sports’ college-related properties, including the NCAA Division I Men’s Basketball Championship, the SEC ON CBS and regular-season basketball. In addition she oversaw the publicity efforts for CBS College Sports Network. Sabatelle also worked closely with Showtime Sports on promotion for the CBS Sports-produced INSIDE THE NFL.

Sabatelle served as the liaison between CBS Sports and CBS’s affiliated television stations. In addition, she contributed to the publicity efforts for the Network’s coverage of the NFL, PGA TOUR, including the Masters(, the PGA Championship, the CBS SPORTS SPECTACULARS and other ancillary programming.  Sabatelle was promoted to Manager, Communications, in October 2006 after joining the CBS Sports Communications Department in May 2002, as Senior Press Representative, working on promotion of the personalities and programming related to NCAA basketball, SEC football and the U.S. Open Tennis Championships. 
She joined CBS Sports in May 2000 as Coordinator of Programming and Marketing. In her role she was responsible for coordinating more than 600 hours of sports programming per year. In addition, she coordinated schedules and affiliate regionalization for the NFL and NCAA Division I Men’s Basketball Championship and implemented NFL broadcast policies for the CBS Television Network. She also managed web inventory for NFL, NCAA, and AOL on CBS.com and CBSSportsline.com.   
Sabatelle joined CBS Sports, from the NFL where she was a Broadcast Assistant serving as a liaison between the League and its member clubs. In addition, she assisted in the construction of the NFL schedule and managed the NFL Instant Replay Communicators and Technicians. She began her career at Grey Advertising in Public Relations. A graduate of Ithaca College (B.A., Television-Radio), Sabatelle resides in New York City.
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